
 

υ
 

    

GLO

Thurs

09.00 - 10

10.00 - 11

11.00 - 11

11.30 - 12

12.30 - 13

13.30 - 15

 

16.30 - 17

18.00  

 

Friday

10.00 - 11

10.00 - 11

11.30 - 12

12.00 - 12

12.30 - 13

20.00   

 

Saturd

14.00 – 2

cromar

 υ  

OBAL 

day, 8th J

0.00 Conf

1.00 Open

1.30 Coffe

2.30 Keyn

3.30 Lunc

5.30 Paper

7.30 Crom

Dubr

y,  9th Jun

1.30 Paper

1.30 Doct

2.00 Coffe

2.30  Conf

3.30       Stude

Offic

day, 10th  

20.00     Excur

Universit

PROG

June 2017

ference registr

ning ceremony

ee break 

note address 

ch break 

r presentation

mar Assembly

rovnik tour, P

ne 2017 

r presentation

oral colloquiu

ee break 

ference feedba

ent presentatio

cial Conferen

June 201

rsion Scenic t

 

ty of  Dubrovnik, Dep
Dub

GRAMM

ration 

y / Official we

ns (2 parallel tr

y, University 

Pile Gate, in f

ns (2 parallel tr

um 

ack 

ons 

nce Dinner, H

7 

train ride thr

CROMAR 

Hosted by: 
partment  of  Econom
brovnik, 8 -10  Juneth th

ME OV

elcome, Keyn

racks) 

Campus, Bran

front of Touris

racks)  

Hotel Lapad, L

rough Konav

Congress

mics and Business E
e 2017

VERV

ote address 

nitelja Dubrov

st Board 

Lapadska obala

vle valley 

s

Economics, 

IEW 

vnika 41 

a 37 

 



 

φ
 

Thurs

Universit

09.00 -10

ROOM

10.00 - 11

   

11.00 - 11

11.30 - 12

12.30 - 13

ROOM

PARAL

Session 

Session 

1. Hau D
SUSTAIN
FACTOR
 
2. Mirna
CROATI
 
3.  Marij
STAKEH
RESPON

4. Drago 
THE EVO
INTERN
 
5. Marija
THE IMP
 

cromar

 φ  

day, 8th J

ty of Dubrov

0.00 Conf

M E-6  10

1.00 OPE

Keyn

“De

1.30        Coff

2.30        Key

“Ch

3.30 Lunc

M E-2   13

LLEL SESSI

Chair: Mat

Co-Chair: J

Do Thi Kim  
NABILITY O
RS IMPACTIN

a Leko Šimić, 
IAN STUDEN

ja Čutura 
HOLDER MA
NSIBILITY IN

 Ružić,  Antu
OLUTION OF
ET USERS IN

a Martinović
PACT OF IND

Universit

June 2017

vnik, Departm

ference registr

.00 – 12.3

ENING CERE

note adress: M

estination b

fee break 

ynote address

hallenges to

ch 

3.30 – 15.3

ION I - Sust

ea Matić 

Jasmina Dla

OF INTERACT
NG BUSINES

 Sofija Turja
NTS AND AL

ARKETING: T
N MARKETIN

un Biloš, Filip
F PERSONAL
N CROATIA 

, Petra Bariši
DIVIDUAL H

 

ty of  Dubrovnik, Dep
Dub

,  

ment of Econo

ration 

30 

EMONY / OF

Maja Konečn

branding: T

: Marin Alex

o Contempo

30    Para

tainable Ma

ačić 

TIONS BETW
SS-TO-BUSIN

ak 
LCOHOL CON

TOWARDS B
NG 

p Radulović 
L MARKETIN

ić 
HETEROGEN

CROMAR 

Hosted by: 
partment  of  Econom
brovnik, 8 -10  Juneth th

omics and Bu

FFICIAL WE

nik Ruzzier 

The case of 

xandrov Mari

orary Mark

allel sessio

arketing 

WEEN BUSIN
NESS RELAT

NSUMPTION

BETTER UND

NG IN THE D

NITY ON BUI

Congress

mics and Business E
e 2017

usiness Econo

ELCOME, K

I feel Slove

inov 

keting” 

on I 

NESS PARTN
TIONSHIP 

N-IMPLICATI

DERSTANDIN

DIGITAL EN

ILDING CON

s

Economics, 

omics, Lapad

KEYNOTE AD

enia brand

NERS: A REV

IONS FOR SO

NG OF SOCIA

VIRONMEN

NSUMER LOY

dska obala 7 

DDRESS  

d” 

VIEW OF KEY

OCIAL MAR

AL 

NT: PERCEPT

YALTY 

 

Y 

RKETING  

TION OF 



 

χ
 

ROOM

PARAL
 
Session 
 
Session 
 
1.  Đurđa
CONSUM
 
2.  Ezeni 
IMPORT
TOURIST
 
3. Vesna 
EVENT M
CASE OF
 
4. Marija
ROLE OF
 
5. Eva Ju
DENTAL
 
6. Iris M
INNOVA
INTEME
 

 UNIV
 
Cromar A
Meeting r
 
 

  Dubr
 
Dubrovni
Meeting p
 
 
 
 
 
 

 

cromar

 χ  

M E-3   13

LLEL SESSI

Chair: Ivan

Co-Chair: D

ana Ozretić D
MERS PERCE

Brzovska, Đ
TANCE OF DI
TS IN THE R

Vrtiprah, Sa
MARKETING
F DUBROVN

ana Jurišić, J
F LOCAL IN

urišić 
L TOURISM A

Mihajlović, Ma
ATIONS IN T
EDIARIES AC

VERSITY

Assembly  
room, Univers

rovnik tou

ik tour 
point at 18.00

Universit

3.30 – 15.3

ION II -  De

na Pavlić 

Dina Lončar

Došen, Marta
EPTIONS OF

Đurđana Ozre
IFFERENT D

REPUBLIC OF

anja Sentić 
G IN THE FU
NIK  

Jasmina Dlač
HABITANTS

AS AN ELEM

arija Šimunov
HE FUNCTIO

CCORDING M

Y CAMPU

sity Campus, 

ur      18.0

0h, Pile Gate, i

 

ty of  Dubrovnik, Dep
Dub

30    Para

estination m

rić 

a Brlić, Tanja
F BRAND EX

etić Došen, Iv
DIMENSIONS
F MACEDON

UNCTION OF

ić, Bruno Gr
S IN THE CRE

MENT OF DE

vić, Anamari
ON OF NEW 
MARKETING

US 16.30 –

Branitelja Du

00             

in front of Tou

CROMAR 

Hosted by: 
partment  of  Econom
brovnik, 8 -10  Juneth th

allel sessio

marketing 

a Komarac 
XTENSIONS –

vana Simjano
S IN THE EX
NIA  

F BETTER PO

rbac 
REATION OF 

ESTINATION

ija Lukenda 
MODALITIE

G TRENDS 

– 17.30    C

ubrovnika 41 

               

urist Board 

Congress

mics and Business E
e 2017

on II 

– EVIDENCE

ovska 
XPERIENTIAL

OSITIONING 

THE TOURI

NS' BRANDIN

ES OF BUSIN

Cromar A

                

s

Economics, 

E FROM CRO

L BASED MO

TOURIST DE

ST DESTINA

NG  

NESS OF TRA

Assembly 

               

OATIA 

ODEL AMON

ESTINATION

ATION BRAN

AVEL 

               

 

NG WINE 

NS - THE 

ND  

                                



 

ψ
 

Friday

Universit

10.00 - 11
 
 

ROOM
 
Doctoral 
 

ROOM
 
PARAL
 

Session 
 
Session 
 
1.  Davor
RETAIL 
 
2.  Maja 
USE OF 
RESEAR
 
3.  Ivana
SEGMEN
 
4. Helena
PREDICT
INTENTI
 
5.  Mirel
TIME SP
 
 
 
 
 
 
 
 
 
 
 

cromar

 ψ  

y,  9th Jun

ty of Dubrov

1.30 Paper

M B-2   10

colloquium 

M E-2   10

LLEL SESSI

Chair:  Bar

Co-Chair:  

r Dujak, Jele
PRICES IN T

Vujičić,  Bru
FUNCTIONA

RCH IN CROA

a Pavlić, Katij
NTING THE B

a Štimac, Ana
TING STUDE
IONS?  

a Mihić,  Iva
PENT SHOPP

Universit

ne 2017 

vnik, Departm

r presentation

0.00 – 11.3

0.00 – 11.3

ION III  -  M

rbara Puh 

Bruno Grba

na Franjkovi
THE MULTIC

uno Grbac,  V
AL MAGNET
ATIA 

ja Vojvodić,  
BABY BOOM

a Pap, Marij
ENTS’ UNET

n Damir Ani
PING AND CO

 

ty of  Dubrovnik, Dep
Dub

ment of Econo

ns (2 parallel tr

30    Doct

30    Para

Marketing st

ac 

ić,  Marta Bo
CHANNEL EN

Vladimir Moz
TIC RESONA

Barbara Puh
MER GENER

a Ham 
THICAL BEH

ć, Ivana Kur
ONSUMER C

CROMAR 

Hosted by: 
partment  of  Econom
brovnik, 8 -10  Juneth th

omics and Bu

racks)  

toral collo

allel sessio

trategy 

otkulja 
NVIRONMEN

zetić 
ANCE IMAGIN

h 
RATION: EVI

HAVIOUR: DO

rsan Milakovi
CLOTHING P

Congress

mics and Business E
e 2017

usiness Econo

oquium 

on III 

NT 

NG IN MARK

DENCE FRO

O ATTITUDE

ić 
PURCHASING

s

Economics, 

omics, Lapad

KETING  

OM CROATIA

ES LEAD TO

G BEHAVIOR

dska obala 7 

AN CONSUM

OWARDS 

R IN CROAT

 

MERS 

TIA 



 

ω
 

ROOM
 
PARAL
Services
 
Session 
 
Session 
 
1. Barba
THE IMP
 
2. Matina
INTERN
HOSPITA
 
3. Maja S
TAPPING
ENSURE
 
4.  Dina L
IMPROV
EXPERIE
 
5. Katja 
SUSTAIN
CROATI
 

11.30 - 12

ROOM
 
Conferen
 

ROOM
 
Student  p
 
 

  Offic
 
20.00   
               
  

 
 

cromar

 ω  

M E-3   10

LLEL SESSI
s Developme

Chair: Iris M

Co-Chair: M

ra Vidmar, M
PACT OF EV

a Gjurašić, D
AL MARKET
ALITY INDU

Stipetić 
G INTO CHA
E HIGH-QUA

Lončarić, Jas
VING QUALI
ENTAL MAR

Rakušić, Dan
NABILITY M
IA 

2.00        Coff

M E-3   12

nce feedback 

M E-3   12

presentations 

cial Confe

Offic
             Hotel

Universit

0.00 – 11.3

ION IV - Co
ent 

Mihajlović 

Marija Mar

Morana Fudu
VENT MARKE

Dina Lončarić
T ORIENTAT

USTRY 

ANGE: HOW 
ALITY VALU

smina Dlačić,
TY OF LIFE 

RKETING HA

nijela Perkuš
MARKETING

fee break 

2.00 – 12.3

2.30 – 13.3

erence Din

cial Conferenc
l Lapad, Lapa

 

ty of  Dubrovnik, Dep
Dub

30    Para

ollaboration

rtinović 

urić 
ETING ON B

ć 
TION AND O

SUCCESSFU
E-BASED SE

, Andrijana K
THROUGH C

AS TO DO WI

šić 
G PRACTICES

30    Conf

30    Stud

nner  20.0

ce Dinner 
adska obala 37

CROMAR 

Hosted by: 
partment  of  Econom
brovnik, 8 -10  Juneth th

allel sessio

n, Innovation

BRAND EQUI

ORGANIZATI

UL PRODUCT
ERVICES? 

Kos Kavran 
CO-CREATIN
ITH IT? 

S AMONG TH

ference fe

dent  prese

00             

  
7, Dubrovnik 

Congress

mics and Business E
e 2017

on IV 

n, Value Co-

ITY 

IONAL CITIZ

T COMPANIE

NG TOURIST

HE LEADING

eedback 

entations 

               

 

s

Economics, 

-creation an

ZENSHIP BEH

ES CO-CREA

T EXPERIEN

G FOOD RET

                

   

nd New Prod

EHAVIORS IN

ATE VALUE 

NCE –WHAT 

TAILERS IN 

               

 

duct in 

N THE 

AND 

                                



 

ϊ
 

Saturd
 
Konavle 

 
  Excu

               

               

 

14.00      

14.45      

15.30      

15.40      

16.30      

17.00      

17.45      

18.30      

20.00      

cromar

 ϊ  

day, 10th  

region 

ursion 14.0

               Hal

               Pric

               Dep

               Arri

               Con

               Visi

               Con

               Visi

               Con

               Retu

               Arri

Universit

June 201

00 – 20.00

lf day excursi

ce per person: 

parture from D

ival to village 

ntinue by train

it of water mil

ntinuation to v

it of vineyards

ntunation to vi

urn to Dubrov

ival in Dubrov

 

ty of  Dubrovnik, Dep
Dub

7 

0  Scenic t

ion 

400,00kn 

Dubrovnik 

Brajkovic and

n to the village

ll Đivanović w

vineyard Vodo

s of Mr Ivo K

ineyard of Mr 

vnik 

vnik 

CROMAR 

Hosted by: 
partment  of  Econom
brovnik, 8 -10  Juneth th

train ride

nd visit the win

e Ljuta 

with demonstr

opić and wine 

Karaman, wine

r Niko Karama

Congress

mics and Business E
e 2017

e through

ne cellar 

rations of flou

tasting 

 tasting and sn

an, Prosecco a

s

Economics, 

Konavle 

ur production 

nack 

and wine tastin

 valley 

ng 

 


